Brand Israel:
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This is What Israelis Think of ' Themselves:
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A Successful Place Branding Concept Has to be
Able to Contain the 'Good’ and the '‘Bad’:
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The Goal: Creating an Attractive 'F
for a Place
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Geographical Target Areas

irope: East &
1 West




Yinn Twn &

Brand Partnership

Who are the Brand’s Stakeholders?

Based on Placebrands model



yinn TYywn

Israel’s Relative Advantages

Hi-Tech &
Science
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(water, bio-diversity &
migration, desert, solar)

(health, fashion, food, wine,
architecture, design, leisure & recreation,
sport & extreme sport)

(youth, ethnicities, gender)
(hi-tech, bio-med,

clean-tech)
(Film, literature, theater,
dance, visual arts, etc.)
(MASHAYV,
NGO’s)
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